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University of Minnesota 
Extension

• State-wide organization
• 4th largest College - employees ~840
• $66 million annual budget – people
• 85% of overall budget public sources
• 87% of budget – salaries & benefits

– 45% state funding
– 25% federal funding
– 22% county funding
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University of Minnesota 
Extension

• Knows Minnesota – urban/rural

• Makes University research and 
knowledge practical and useful to 
the people of Minnesota

• Makes a real difference in people’s 
lives



4

U of MN Extension Knows 
Minnesota

• Extension staff work at the 
community level

• 18 regional offices and county 
Extension offices 

• Inadequate resources impact family 
finances, health/nutrition, and 
family relationships
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U of MN Extension makes  
Research/Knowledge - 

Practical/Useful
• Nutrition Education Programs

– Use hands-on demonstration
– Learner-driven, experiential
– Participatory, community-based
– Employ people from the community
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Working Together to Make a 
Difference

• Reach >66,000 directly and more 
than 1.4 million indirectly

• Improve food safety and diet 
quality practices

• Increase physical activity and 
nutrition knowledge among youth
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Extension Centers

• 4H/Youth Development
• Agriculture, Food and Environment
• Natural Resources and Environment
• Community Vitality
• Family Development



8

Center for Family 
Development

• Family Resource Management
• Family Relations
• Health and Nutrition

– Nutrition Education Programs
• Expanded Food and Nutrition Education 

Program (EFNEP)
• Food Support Nutrition Education 

Program (FSNE)
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Nutrition Education Programs

• Utilizes research-based curricula
• Provide series of 6-8 lessons 
• Focus on improving food choices, 

increasing physical activity
• Short-term outreach sessions focus 

on increasing knowledge
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Nutrition Education Programs

• Employ >110 Nutrition Education 
Assistants in 86 counties

• 13 Health and Nutrition Educators 
based in Regional Centers

• Numerous community-based staff
• Agreements with hundreds of 

partners in local and county 
agencies across the state
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Program Participants

• Highest risk for obesity
• Limited income families are our 

target populations
• >66,000 enrolled in 2007-08
• 62% youth
• 57% female
• 32% people of color
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A nutrition and physical 
activity education program for 

elementary school youth
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Curriculum Design Team

Sara Van Offelen, DeeAnn Leines,

and Mary Schroeder

Artist and Graphic Design:  
Andrew Brinkman

Special acknowledgement to the 
Nutrition Education Assistants 
in the Moorhead Region



15

Preventing overweight kids

•
 

The research is clear that kids do 
not eat enough fruits and 
vegetables or engage in enough 
physical activity.

•
 

Eating more fruits and vegetables 
and increasing physical activity are 
lifestyle changes that can prevent 
childhood overweight.
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Intervention Design

•
 

Utilize social marketing

•
 

Build self-efficacy 

•
 

Foster environmental support
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Outreach

•
 

2007/2008:  Piloted in 24 
schools, reached 3,530 
students

•
 

2008/2009:  Piloting in 23 
schools, reaching 2,300 
students
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Meet the Go Wild 
Characters
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Lesson Components:
•

 
Flipbook with adventure story 
and nutrition information on 
fruits and vegetables

•
 

Nutrition concept activity
•

 
Movement activity

•
 

Taste testing 3 fruits and 
vegetables

•
 

Review game
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Classroom Physical Activity

Walk to the
Headwaters!
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Moose Moves
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Growing Greens Activity
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Taste Testing
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Parsnips, pears, jicama 
and more
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Family Newsletters
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Go Wild Family Challenge



32

School Cafeteria

•
 

Marketing in the cafeteria

•
 

Menus
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Results

•
 

73% of students reported 
eating more fruits and 
vegetables

•
 

67% of students reported 
being more physically active

•
 

2009 –
 

Evaluation with control 
groups, 24 hour diet recalls



34

Writing about Go Wild

•
 

Students identified new fruits 
and vegetables that they tried 
and liked

•
 

Students indicated family 
involvement

•
 

Success stories
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Making a Difference with Adults

2007 NEP Participation
18,139 adults
7,857 seniors
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Nutrition Education 
for Adults

• Facilitation vs. lecturing
• Hands-on activities
• Tasting opportunities
• Cooking classes 
• Appropriate materials
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Loving Your Family, 
Feeding Their Future



38

Connecting with SNAP-Ed

Minnesota:
University of Minnesota Extension     
Health & Nutrition Programs 
612-625-8260 

Other states:
http://www.fns.usda.gov/snap/snap.htm

http://www.fns.usda.gov/snap/snap.htm
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